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It would be fair to say that I never grew up with the dream of starting a

coffee company. From a young age, I was however especially bothered by examples

of injustice and beset on choosing a career that aimed to do something about it.

This may have begun with schoolboy bullies and unfair teachers but soon led to 

organised criminals and human traffickers. 

 

In 2017, having left the UK Police Force, I decided to volunteer as an

Investigator for an organisation combatting the trafficking of children in the 

Dominican Republic. The experience was life changing in every way and left me 

questioning how I could impact this particularly malevolent example of

injustice. Truly absorbing the scale of this issue is a challenge I have yet to

conquer, I am however keenly aware that, should we stand any chance of ending

this egregious crime, more people in the world need to know about it, care

about it and give towards organisations fighting it. 

 

Blue Bear Coffee Co. exists to raise money and awareness for organisations

fighting human trafficking and caring for survivors. Our first year of business

cannot be described as anything other than a great success. We have gone beyond

proof of concept, to break even in our first year of trading, an achievement

that very few businesses can boast, when most start-ups take between 3-5 years

to hit this milestone. We have also began to establish a brand that stands for

transparency, truly fair-trading and the positive use of profits. 

 

I have been encouraged to learn, from our first year of business, that there

is a growing appetite for products that do not derive profit from the

exploitation of others. More people want to know where their coffee is coming

from, the conditions in which it was farmed and the impact it has had on the

environment. We want to continue to prove that it’s possible for a business to

be truly ethical at every level of its supply chain, from farmer to consumer,

crop to cup.

 

I am so excited to share what we have managed to achieve in 2019 and even

more so, when I consider all that awaits us in 2020. 

 

Bryn Frere-SmithBB
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132 KEEP CUPS SOLD
Unique glass Blue Bear Coffee Co. Keep Cups to

help our customers reuse and not choose refuse.

588 220G COFFEE BAGS SOLD
Individual retail coffee bags sold to shops and sent

directly to customers homes from our online store.

£1500 - RAISED FOR CHARITY
Our first 12 months of wholesale and retail sales enabled us to break even at the close of our

first financial year. In addition to this, we were able to raise £1500 from donations which we

gave directly to our charity partners during a match-funding campaign to create £3000 worth

of support to the work of International Justice Mission, Justice & Care and Unseen Uk.

690 1KG COFFEE BAGS SOLD
Individual retail coffee bags sold to shops and sent

directly to customers homes from our online store.
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143BLUE BEAR BLOG 
READERS
143 people signed up to receive and read the

monthly Blue Bear Blog.

318ONLINE CUSTOMERS
The website launched on 31st January, 2019 and

received orders from 318 individual customers

before the end of our financial year in September

2019.

WE WANT TO USE OUR
PROFITS AND OUR PROFILE
TO FIGHT HUMAN
TRAFFICKING

2000+
SOCIAL MEDIA
FOLLOWERS
In our first 12 months we were able to welcome over

2000 followers on Instagram, Facebook and

Twitter.
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£1500 - RAISED FOR CHARITY
OVER 2000 FOLLOWERS

Beyond just making profit, Blue Bear was founded to raise awareness about the issue 

of human trafficking and engage people in ways they can help to end it . Over the course of 

the year, Bryn was invited to share Blue Bear's story on a number of podcasts, radio shows, in 

newspapers and at events and conferences. 

 

One of our  followers (Tabitha - @takeheartuk) is a professional blogger who became 

increasingly engaged with the issue of human trafficking through her introduction to 

Blue Bear and admitted to having little to no previous knowledge on the matter. 

Tabitha is now using her social media profile (over 12000 followers) to raise awareness. 

She is also raising money for one of our charity beneficiaries through a sponsored run and 

is on track to raise £5000. We have had numerous new followers and customers who have 

come to us through Tabitha and are learning ways they can get involved in fighting injustice.

 

When Blue Bear launched, Bryn was approached by a woman called Heather who worked for 

a small anti-trafficking initiative in South Wales. Over coffee Bryn shared the true story 

of how we came up with the name Blue Bear. Heather, as part of her job, goes into schools 

across Wales talking about the issue of human trafficking. She always struggled to find a way 

of communicating this sensitive topic with primary school children. After hearing our story, 

Heather wrote ‘Brave, a story of friendship and freedom’, a children’s book about a girl who 

gets trafficked, her bear and a coffee roasting machine! The book is now being delivered to

classrooms across the UK and has begun a whole series of new children’s storybooks covering 

this important issue. (www.jointhebravebear.co.uk)

 

Neither of these examples can be evidenced in our end of year accounts – but people’s lives 

WILL be forever changed as a consequence of Tabitha and Heather’s efforts, and we are 

incredibly pleased to have been a part of that story.

 

 

 

 


